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Consistent evidence of failure to translate research findings into
clinical practice:

30-40% patients do not get treatments of proven
effectiveness.

20-25% patients get care that is not needed or potentially
harmful

Up to 3/4 of patients do not get the information they need
for decision making

Up to 1/2 of physicians do not get the evidence they need
for decision making
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Grimshaw, Ward, Eccles. (2006) Oxford Handbook of Public Health. 480-7.




"'? Ot OYCOScm

\- the Gap
between
Knowing &
Deing

'/”‘
~‘-’-/1,
KTEC, IUMS e

pppppppp



KT “closing the know-do gap”
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What is Knowledge Exchange
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What is Knowledge Transfer

A linear process through which research is first conceptualized
and conducted, and the results are then handed over to the end-
users.
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What is Knowledge Translation

Knowledge Translation is a broad concept. It encompasses all
steps between the creation of new knowledge and its application
to yield beneficial outcomes for society.

This includes knowledge dissemination, communication,
technology transfer, ethical context, knowledge management,
knowledge utilization, two-way exchange between researchers
and those who apply knowledge, implementation research,
technology assessment, synthesis of results within a global
context, development of consensus guidelines, and more.




What is Knowledge Translation
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Knowledge Translation is the bridge
between discovery and impact

(KT research and practice)

Research ~
outputs

It’s is about making a difference




Knowledge Translation

Science Change behavior
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Type of activity Objective Process

Examples

Peer reviewed publication, Conference presentation, Final report to

Diffusion Awareness Passive
funders

Dissemination Ayvareness Semi active Journal publication and academic conference presentations
Attitude change

Attitude change +
Behavior change

Stakeholder involvement, Media involvement, Educational sessions

Activet++ with decision makers, Use of knowlgdge brokers

Implementation

KTEC, IUMS
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Knowledge Utilization Research Center
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Knowledge Utilization Research Center
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Knowledge Utilization Research Center



Who, Precisely, Is the Target Audience?
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Those with whom we MUST interact/ communicate

Those we SHOULD interact/communicate with (usually
those who can make the process easier or more difficult)

And those we would LIKE to interact/ communicate
with(those who might indirectly help or hinder, or
represent some future or spin-off factor).
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Two Important key words

v\

power Interest




High impact/low influence
Keep satisfied

Low impact/ Low influence | Low impact /High influence
Minimal effort Keep informed
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Popular Science Writing vs Academic Writing

Academic and technical writing is intended for other
professionals

reading for work or continuing education

Popular science writing is intended for “ordinary” people
Interested in science
No particular background in the subject




Cont...

/ The nature of a popular science article differs from that of a
traditional scientific paper.

/ In the hard sciences where the various sections, presenting the
Introduction, material and methods, results and discussion,
are separated from each other.

/ In the popular science article, the various parts are integrated.

/ As the author, is the one to choose the best way to communicate
your message.



Catch the reader

yd The most crucial thing to remember the reader is not an expert
yd Person with a good education, but with no specialized knowledge

yd The readers have to find your article appealing to start reading

yd The first thing to do is to find an attractive title:
v The popular title should be kept short
v You are allowed to simplify and generalize
v No need to have all the details in the title




cont...

v The most interesting part should be presented at the beginning
of the article, not held back until the final sentence

v" Help your readers understand what your results mean

v Explain what makes them interesting and how they might be
used

v" Details about methods are less relevant




Stylistic devices
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v" Build up a story Barry James Marshall 2005 '
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v" The researchers’ lives and work can help the reader to understand
the circumstances that led to a certain discovery

v" Rhetorical devices commonly used in popular science

v' Metaphor
(1) Rain forests are the lungs of the Earth
(2) Cyanobacteria work like hydrogen factories



The title

v" Avoid words like investigation and study

—) &
v" Avoid technical terms ,\i: -~

They repel more than they attract



Threat and danger

« Soon the antibiotics may not help you

The reC|p|ent mlght then read your artlcle hoplng to
learn how to avoid danger



Winding up nicely

v" Just as important as the beginning of your article is the
end

v An article with no clear conclusion might pass
unnoticed



Cont...

v" When describing your results, focus on what they mean and how
they can be applied.

v' Write an article that is easy to understand and enjoyable to read.
Use as few technical terms as possible, and avoid excessively
long sentences.

v Ask a friend (who is not an expert in your field) to read and give
honest comments on the first draft.

v" Also ask your friend to correct the language. Rewrite and ask for
new comments.



~ Thanks!




